
GLOBAL COMMUNICATIONS & CULTURE 
 EXAM STUDY GUIDE 

  
Things to Review:   

 
1. The World! ü 
 
 
2. Some Major and Overarching Concepts/Ideas about Global Communication and Culture which we’ve covered so far: 
 

ü What is Global Culture?  Does it really exist? How is it defined?  By whom? How do media represent/reflect it? 
ü Marginalized groups, Xenophobia, and Fear of the “other”? 
ü Disney, Childhood, Global Enculturation, and Your Brain/Beliefs 
ü Theaters of War: Military Movie/TV/Media Propaganda Machinery 
ü Culture “FACTORIES” – Music, Fashion, Celebrity, etc. 
ü Language, ACCENTS, BODY LANGUAGE, and cultural identity – Indigenous groups, Refugees, Muslims… 
ü ETHNICITY, ETHNOSYMBOLISM, and Nationalism in personality development 
ü CULTURAL CODING 
ü DIVERSITY ON A GLOBAL SCALE:  What does that mean?  Types of diversity? 
ü Varieties of SOFT-POWER and who achieves Mythic/iconic status in shaping world views 
ü The Western Media’s stereotyping of Arabs, Arab Culture and Muslims 
ü Cultural Imperialism – Cross-national POWER, cultural symbols/icons, and Identity 
ü Cultural Stereotyping—How/Why does it happen?  How are we implicated? What are the political implications?  
ü 2ndà3rd Level Semiotics. Modern myth-making, definitional power, and global branding 
ü PROPAGANDA vs. Persuasion. à Culture Industries and your conditioned perceptual “filters” 
ü Large % of humans have little/NO access to electricity.  What does this really mean? 
ü Street Food and Cultural/National Identity 
ü The POWER OF PLACE – Flat vs. Rough Landscapes 
ü Anti-Social Century and You 
ü MEDIA EVENTS, PSEUDO-EVENTS, and shifts in the 21st Century 

 
 
3. Lectures, Readings, Screenings, and Discussion Notes 
  

Readings/Ideas/Important Concepts: 
4 Can you name ONE country on this map?  Jimmy Kimmel  
4 Anthony Smith—Is there a Global Culture? 
4 YOU CAN’T ASK THAT – Austrailian Broadcasting + Netflix 
4 Jacques Ellul – Propaganda and Technology 
4 Jack Shaheen, Reel Bad Arabs 
4 James Harkin/Anna Ptaszynski, Global Sport Culture(s) 
4 Erick Singer, Accents, Place and Identity (Wired) 
4 Conde Naste – Cultural Identifiers and Stereotypes 
4 James Petras—Cultural Imperialism in the 21st Century 
4 Aljazeerah—Brand McAmerica Soft Power 
4 Joel Best – Fads, Fashions, Trends 
4 Richard Gray – Disney and Your Perceptions about the World 
4 Saying HELLO to Strangers—Chatterjee 
4 Netflix’s STREET FOOD 
4 Roland Barthes—Mythologies and Sacred Cultural Icons of Understanding 
4 Harm DeBlij vs. Thomas Friedman 

 
 


